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Fuse
@mfuse_online

#UniversalCredit is a hashtag Claimants experience the system as
Useful for organising & searching [eelss plicated, difficult, and

demeaning” and “hostile and punitive" -
(@I TIITES RO SRRV #UniversalCredit research by Fuse academics

(handle). In this case it name Mandy Cheetham & @SuzanneMoffatt cited
I R IR LE B2l in @bmj_latest. More here:
them that you have mentioned fuse.ac.uk/news/peoplemov ... @TeessideUni

them — they may retweet you or @UniofNewcastle @GMBCouncil
reply to you

B

) The BMJ @ @bmj_latest
GPs are seeing increased workload related to universal credit,
reports Sophie Ane, while public health professionals hear of
people considering suicide bmj.com/content/363/bm...

0:23 PM - 5 Dec 20138

4 Retweets 4 Likes :. s . .

Q1 1l 4 (VR B

1. COMPONENTS OF A TWEET (RULE OF THUMB)
TIMING | HASHTAG | USERNAME | MEDIA | WEBLINK P

There are two URLs quoted in this
tweet — one is a Fuse webpage

The other points to an earlier BMJ
tweet which is shown below the
Fuse tweet

Images (and videos) can be
inserted to draw eye in. They can
also be featured in referenced
website and shown automatically.
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hitps://tweetdeck twitter.com
SCH EDU LI NG TWEETS New Tweet X @ Scheduled 2l accounts
\l (T I M E) : . 8:45 AM - Mon 10 December 2013

& ’ Dr Graham Mackenzie® @gm:
'

O Rules of #THUMB for effective tweeting
alth ahead of @fuse_online workshop

T: timing (is your audience awake 8.

receptive?)

H: hashtag (to organise & search)

U: username (or handle - so others see

you've mentioned them)

M: media (MW® draws eye in & informs)

B: weBlink (eg blog/paper)
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Rules of #THUMB for effective tweeting

Timing

Hashtag

Username {or handle)
Wedia

WeBlink (eg blog/paper)

i Add images or video

(%) Schedule Tweet

1 Direct message
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#eph2018

Top Latest

7/% (

Follow )

People Photos

BrightldeasinHealth @

HOW TWEETS ARE e
[)IESF)IEA\\(EE[) - (__Fottow )

#imACelebrity ¥

10.6K Tweets

King Harry

Twveets

of the Jungle

301K Tweets

Quintero
103K Tweets

#Copalibertadores
604K Tweets

#C4Brexit

Twitter About Help Center Terms
Privacy policy Cookies Ads info

&

News

Hanna Tolonen @
Albert Kwan from C

Broadcasts

lonen_hanna - Nov 30 P
nada explained that they have health inequality manitoring

system w 70+ indicators. Online data tool to share data and key indicator re

Juha Mikkonen

Tome Krizna, a Slovenian documentary film-maker, human rights activist, and

Journalist, gives
public health ¢

strong statement on how the worl
in Sudan and other African ¢ ies. "Rotting of these people

ignaring continuing

is also about rotting of us,” #EPH2018




D I S P L AY E D Who to follow - refresh - vigw 21
Y MAPHM @ #EPH2018 @...
@ [: Follow :]

O BrightldeasinHealth @2
( Follow )

SouthTynesideNHSFT @s...

E‘ ( Follow :]

#eph2018
Top Latest People Photos Videos News Broadcasts
H T E ET A R E Search filters. <o UPMedicine - Dec &
o Discover the abstracts of papers presented at the 11th European Public Health
1 (EPH) Conference @EUPHActs *EPH2018 #publichealth bit.ly/2P7

80, Find people you know

United Kingdom trends . crarge
Harry Redknapp

36.9K Tweets
#lmACelebFinal e
Harry Redknapp crowned King of the Jungle' in

#imACelebrity #
10.6K Tweets

Q yunl

book stall #EPHZ018 pick your country in your language
{or in English)

King of the Jungle
19.5K Tweets

Holly
30.1K Tweets

1 istil @Christina DS -Decd
A great experience during #eph2018 - very informative session £ locking

forward to future collab opportunities! #healthcomms

#Copalibertadores
604K Tweets

#C4Brexit

@duartevbrito



SOME COMMON PITFALLS: HASHTAG DRIFT

Cumulative % of retweets, by use of hashtag
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SOME COMMON PITFALLS: HASHTAG CLASH
AMERICAN THORACIC SOCIETY VS ALL THAT SKATE

A quick search for #ATS2018 on Followthehashtag identifies an
unexpected spike of activity in Japan

@ Dashboard: #ats2018

i\ Geolorston




l Peter van der Graaf m v
% @pvandergraaf7s

@FosteratBristol We need to sell the
emotional benefits of physical activity more
strongly using clear communication strategies
#FusePAW @fuse_online
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Guidance

Doctors’ use of social media

Anonymity
17 If you identify yourself as a doctor in publicly

accessible social media, you should also identify
yourself by name. Any material written by
authors who represent themselves as doctors is
likely to be taken on trust and may reasonably
be taken to represent the views of the profession
more widely."

You should also be aware that content uploaded
anonymously can, in many cases, be traced back
to its point of origin."

Conflicts of interest

19 When you post material online, you should

be open about any conflict of interest and
declare any financial or commercial interests in
healthcare organisations or pharmaceutical and
biomedical companies.®

https: //www.gmc-uk.org /ethical-guidance /ethical-guidance-for-doctors /doctors-use-of -social-media /doctors-use-of -social-media
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https://academic.oup.com/jpubhealth/article-abstract/40/2/e189/3862396
https://www.cambridge.org/core/journals/infection-control-and-hospital-epidemiology/article/what-makes-a-tweet-fly-analysis-of-twitter-messaging-at-four-infection-control-conferences/6271FF1364299491465BED91FB30BF56







& https://analytics.twitter.com/user/gmacscotland/tweets

W Analytics

Home

Tweets

Audiences

Events  Maore w

cmsmsicrzew @ v

Tweet activity

Your Tweets eamed 54.3K impressions over this 7 day period

10.0K

Dec 4 Decd Decd Dec? Decd Decd Dec 10
Tweets LECTHEN Tweets and replies Promoted _Impressions. _Engagements

Dr Graham Mackenziegw @gmacscotland - 165 3239 95 29%

I'm giving tutorial on #socialmedia & #publichealth

tomormow with @fuse_online, NE England

Initial thoughts in this thread

1st: mapping tweets by/about FUSE

Using @TwitonomyApp: twitonomy.com/map.php?id=01j...

(more poinis)

& @follow_hashtag (wrong Mewcastle)

analytics.followthehashtag.com&/archivelfus. ..

pic_twitter comir8ytOMajiK —
cupe Tt kit | Promote |

Dr Graham Mackenzieew @gmacscotland - Dec 6 2381 61 26%

Top tweet summary of #CAAW18 using NodeXL

wakelet.com/wake/0f22d0f2-_..

[@cascleicester @cwwalker10 @ngican @cuh_audits

@hgip @rchtclineffec @sftaudit @rcplondon

@npda_rcpch @joannelawless4 @elht_audit

[@chessellsarah @auditsth @oswald_lynda @rcpath

@rcp_fifap @leelatchers

#ClinicalAudit —_—
B | Promote |

1,861 96 5. 2%

Dr Graham Mackenzieew @gmacscotiand - Dec 7
Lots of value in conference tweeting
Here's map of #ESCCongress that @sarahhudsonuk & |

studied in @Heart_BMJ paper
heart bmj.com/content/early/. .

| Bl Last 7 Days w H & Export data |

YOUR TWEETS
Dwring this 7 day period, you eamed 6.7K
impressions per day.

Try Promote Mode

Engagements
Showing 7 days with daily frequency

Engagement rate

13.0%

Link clicks

344

On average, you eamed 49 link clicks
per day

Retwests
85 Dec 10
1 retweet
-

On average, you eamed 12 Retweets
per day

Likes




I'm delighted to have been accepted onto the UK General Practice (GP) training
programme, Feb 2019, after a fascinating 17 years in #PublicHealth

’ Dr Graham Mackenziel® @gmacscotland « Oct 2

There'll be plenty of opportunities for #Cualitylmprovement work and
addressing social determinants of health #50oH

-
e
chll

Tweet Aclivity

Impressions 62,949

Dr Graham Mackenzieeu
i@gmacscotiand , 27
I'm delighted to have been accepted Total engagements 4,272

onto the UK General Practice (GF)
training programme, Feb 2013, after Profile clicks
a fascinating 17 years in
#PublicHealth

2,139

Media engagements 1,195
Likes

There'll be plenty of opportunities for

#Qualitylmprovement work and

addressing social determinants of Feplies

health #5DoH

@ ¢ pic.twitter com/n7GzAETnD

Detail expands

Retwests
Hashtag clicks
Link clicks




ALTMETRICS

B M Article Metrics
? What is this page?
‘Not your daughter's Facebook”: Twitter use at the European Society of Cardiology Conference 2018
Overview of attention for article published in Heart, October 2018
SUMMARY Twitter

Title ‘Not your daughter's Facebook”: Twitter use at the European Society of Cardiology Conference 2018
Published in Heart, October 2013
lel} 10.1136/heartjnl-2018-314163 @

Pubmed ID 30327394 (4
& B Alert me about new mentions
Authors Sarah Hudson, Graham Mackenzie

TWITTER DEMOGRAPHICS ATTENTION SCORE IN CONTEXT

W

© Abourt this Attention Score The data shown below were collected from the profiles of 109 tweeters who shared this research output. Click here to find out more about how the information was compiled.

In the top 5% of all research
cutputs scored by Altmetric

Mentioned by

W 100 cveeters

What is this page?

" 4 [ )
-— vy

—— {5{ ” -
h'r'rps://hé%r'r.bmi.com/con'ren’r/eqrly/201 8/10/16/heartjnl-2018-314163#DC1




1\\5 BLOG STATS

O

Country

= United Kingdom

United States
Canada
Australia

Spain

India
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ScotPublicHealth via @gmacscotland

@Fuse_Online

ScotPublicHealth via @gmacscotiand

@Fuse_Online

@fuse_online @fuse_online
3
ﬂ Blob Graph i Gender ' Top 10 Tweets by RT's
Dr a A Lake 2078=12 =04 09:40:12
@Lakenutrition
Cwr @fuse_online review of the evidence demonstrates that the use ﬁ 1 0
of #energydrinks by #hilldren and #vcungpeople |5 associated with a Pawcalion: T
rrurriber of sdvierse outcomes snd healthrdamaging behaviours 5
fShelinaVisram STeessidel ini@hidLini BHS @Chddrensfood
Angeliki Papadaki 2OTE-12-04 10-16:57
@AngelikPapadaki
Cuir nesw palicy briefing shows how vending machines contribute to ﬂ 8
an environment where #obesogenic foods are readlly available —
faamg; how this can be Improved to tacds #ohesity @sugarsmartuk
EFnodibe EOFECIPH s Cratre St coline @S Ceedarl K
Elleen Kaner 20N8=12=05 0648
@EleenKaner
Hot off the press= cur new review of evidence an haw to prewent ﬁ 7
gamblng=related problems, 5o great to work with &FralBambra and Paraiies: 1B
colleagues across @LlacHEguity and @fuse_arkine Effects of i
oreveation and harm reduction intcrsentions oo sambline heh..,
Femala ToothFairyBlog.org 2018-12-08 09:15:02
@toothfairybleg
@narmanlamd @kaja b @lakeputrition @Childrensfood ﬁ G
@MattHancods @sarawellaston @lucianaberger @80A_Dietitians » tos: 13
@UKSustaln @sugarsmartuk @Erinatnéstar @F cod ey B
@5 kalina\Eram @i aaline ST Andui rman.
Public Health jobs 2018112 124222
@pubhealthjobsuk 6
Assaciate Prafessor in Spart and Exercise Sclences Durham ﬁ
Uriversity £51.430 to ES8.08% Closes 02401 BT Sfuse_onlire
Favornos: O
hittpsd L oofmrg GTOErbYWY
Shelina Visram BTS2 G 152555
@Shelinavisram
@normanlamb Etoothfairvblop Bheis B @Lakenutritan ﬂ 5
@Childrensfood @MattHancock Exarabwallaston @fucianaberger i i
@B0A_Detitians @LUKSustaln @sugarsmartuk @BrineMinster i
EF o 2k s ooline SREOA LSS rea s Sbmandine Do 1
a3 FOMASTEE 1000436
@HEconREVSYnMCL 5
E) MEW BLOG: Heather Brawn and @shelly_addisan dscuss the launch ﬂ
- of the @The_NHSA 'Health for Wealth' repoct, bed by @ProfBambra Ea T
i amg; @tukester24; https:/ Lo MEXTUNRTE @Uniafbewastle i
Ehdlnl IHS @fuse anline hH3Amaort Sfuseblog.
- Or Amelia A Lake 2018e12=03 1-05:09
. & " @Lakenutrition 4
Wery excited bo be @TheCrick for the @Ludwig Canter ﬂ
@CAUKresearch #CancerPrevention Diet #conference [m speaking
Favorites: 15
romorrie on #locdenvirenments @fuse_onling #cancorprovention
ETeesided ini @TU S5E0 GEDA Dietitians SARN LK
Teesside Uni news AR08 T
@TeesUninews
Gevarnmaont wrged tostay on course with energy drinks ban as ﬂ 4
repoet published today by @CommarsSTC= . 5
Fo I I owth eh q Shtq g Fittos/tood0max5IXB53 @lakerutrition @ UniofNewcastle g ;
Efuse arling
Mewcastle University 2018-12=05 15:08:35
@UniofNewcas
1 _ 12 Government wiged bostay on courss with energy deinks ban ﬂ 3
httped L oofk?devh ReFa @CammonsSTC f@iShefnalisram
Favcefios: B
@B0A Dietitlans @fuse online
Overvlew | ScotPublicHealth via iigmacscotland | @Fuse_Online: POWERED BY: Follow  hashtag® Overview | ScotPublicHeakh via igmacscodland | @Fuse_Online POWERED BY: Follow  hashtog®
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Social media network connections among Twitter users
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Created with NodeXL (http://nodexl.codeplex.com) from the Social Media Research Foundation (http:/fiwww.smrfoundation.org)



Social media network connections among Twitter users
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http:/ /www.pewinternet.org /2014 /02 /20 /mapping-twitter-topic-networks-from-polarized-crowds-to-community-clusters /

[Divided]
Polarized Crowds

[Fragmented]
Brand Clusters

[In-Hub & Spoke]
Brogdcast Network

[Divided]
Polarized Crowds
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[In-Hub & Spoke]
Broadcast Network
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The problem

1 Finding the needle in the haystack

2 Exaggerating the impact of
minnows and sticklebacks

3 Are the hig

hibt pesc e ca rboon stack eomy'directony o

Why it is important
If using NodeXL to search
by city, country or region
cannot reliably find twests
that have “location™ active
in both their Twitter profile
and tweets

Small fish keep turning up
as influencers in social
network analysis, despite
lacking real influence

Big tweeters may attempt
to muscle in on topics that
are not their expertise,
with potentially damaging
CONsequences

Social media “spam” is
never acceptable and

should be reported and
removed from analysis

Sometimes people forget
to use the hashtag, and
sometimes these tweets
are widely shared anyway,
spreading the message far
and wide. These will not
turn up in social network
analysis unless you look for
them specifically

The solution
The individual tweeter
should turn off location in
their tweets (but not in
Twitter profile)

MNodeXL will not show earlier
tweets, so will need to rely
on more basic tools

Using “top influencer” list,
look at ModeXL map and
individual tweets to work
out if tweeters are truly
influential

Lock beyond basic social
media metrics (eg number
of followers)

Use NodeXL maps to study
interactions for these
tweeters (replies, retweets)

Report the spam using
Twitter

Remove the spammers
using the “-" function in
Twitter searches and
NodeXL analysis

Have a broad search
strategy when you are
studying a Twitter campaign

Look at the Twitter feeds of
people interested in topic
and ask around

If you find tweets that were
not included initially, add to
MNodeXL search




] Tweeted Retweeted others’ posts a '
(n=500 accounts) (n=2,151 accounts)

N=143 (5.2%)

@bjsm_bmij*

Number of tweeters in
e this group identified

i *
for summary of 130 N=122 @?obcr:;:fz\'::‘:’:?:ay* ot 667
most retweeted (4.5%) @drjv75* (60.9%)
tweets (n=70) @fiona_bull*
_ @ispah*
N=48 @phe_uk*

(1.8%)

@sport_england*

@wepublichealth*

N=187
(6.8%)

N=154
(5.6%)

N=417
(15.2%)

@who*

* = top 10 by NodeXL estimate of
“betweenness centrality”

D Were mentioned in tweets
% = % of total participants

(n=806 accounts)

social-media-activity-at-ispah-2018-running-to-kee


https://blogs.bmj.com/bjsm/2018/11/26/social-media-activity-at-ispah-2018-running-to-keep-up/
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#lusepaw
#energydninks
#Children
#youngpeoplke
#obesogenic
#Cancerpreventiondiet
#oonference
#embedded

#rel

#iuseblog

Top hashtags (frequency)
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http://www.scotpublichealth.com/
https://www.ejso.com/article/S0748-7983(18)32018-3/fulltext

Rules of #THUMB for effective tweeting

Timing
Hashtag
! Username (or handle)

‘*\1 Media

“¥  WeBlink (eg blog/paper)

iy

*éeﬁng

t (ie with caution)

measuring impact

qsh’rag yete

. th’r would NodeXL map look like if we

just used @Fuse_online in search?
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